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The February 2023 Clarity Omnibus Survey was conducted from February 14 - 20, 2023 via national online 
public opinion panels and 2,002 respondents were matched to the voter file. The margin of error of this poll 
is +/- 2.15% at a 95% confidence interval.

Attention checks were employed in the survey and respondents who failed attention check questions were 
removed from the sample.

Responses are weighted to a national universe of likely voters using factors including age, gender, race, 
education, and geography.

This document does not include results from questions that are confidential for individual clients. 

Methodology



Warm-up



Political Views and Attitudes



Political Views and Attitudes



Political Views and Attitudes



Political Views and Attitudes



Political Views and Attitudes

Our Early Vote Preference Model predicts an 
individual’s preference to cast their vote prior 
to Election Day. Learn more.

https://www.claritycampaigns.com/what-we-do/modeling/national-models
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Our Partisanship Model predicts likelihood 
that an individual self-identifies as a Democrat. 
Learn more.
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Our Partisanship Model predicts likelihood 
that an individual self-identifies as a Democrat. 
Learn more.
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Our Climate Change Priority Model predicts 
attitudes toward climate change for 
registered voters nationally. Learn more.

National Issues

https://www.claritycampaigns.com/what-we-do/modeling/national-models


Our Fiscal Progressive Model predicts attitudes 
toward raising taxes to balance the budget 
among registered voters nationally. Learn more.

National Issues

https://www.claritycampaigns.com/what-we-do/modeling/national-models


Our Economic Anxiety Model predicts 
likelihood to be facing economic struggles among 
registered voters nationally. Learn more.

National Issues

https://www.claritycampaigns.com/what-we-do/modeling/national-models


Our Choice Support Model predicts likelihood 
that an individual believes abortion should be 
legal. Learn more.
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https://www.claritycampaigns.com/what-we-do/modeling/national-models


Our Likely Gun Owner Model predicts 
likelihood to own a gun or live in a gun-owning 
household. Learn more.

Demographics

https://www.claritycampaigns.com/what-we-do/modeling/national-models


Our Likely College Model predicts likelihood 
to hold a four-year college degree. Learn more.
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https://www.claritycampaigns.com/what-we-do/modeling/national-models


Our Religious Services Attendance Model 
predicts likelihood that an individual attends 
religious services frequently. Learn more.
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Our Low Social Media Model predicts 
likelihood that an individual is difficult to reach 
via social media advertising. Learn more.

Media Consumption

https://www.claritycampaigns.com/what-we-do/modeling/national-models


Our Low TV Model predicts likelihood that an 
individual watches little to no TV and is difficult 
to reach via television advertising. Learn more.

Media Consumption

https://www.claritycampaigns.com/what-we-do/modeling/national-models
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This chart shows the weighted average ranking of each answer choice. While 26% of respondents ranked Live 
TV (Not Sports) first, this option had the second lowest average ranking. Streaming was consistently ranked 
highly and Live Sports was consistently ranked near the bottom.

Media Consumption



Media Consumption



Learn more about our Omnibus Survey

contact@claritycampaigns.com


